BALTIC INTERNATIONAL ACADEMY

BUSINESS COMMUNICATION IN ORGANIZATION (PRACTICAL WORK)

Credit points

3CP

The Abstract of the
course

In this course, the material is examined within a theoretical and methodological framework which
facilitates understanding of the nature of business communication. The course is focused on types,
methods, means and sources of communication competence that should correspond to the social
orientation of the market. For each topic of this course, there is a minimum theoretical material
provided during the course lectures. Self-evaluation questions offer an opportunity to think again
about the main topics discussed during the lectures and prepare for workshops.

requires constant training aimed at developing business
communication skills. Therefore, within this course, such methods as interactive learning, business
games, andmini-trainings are implemented during the workshops. Mini- trainings are organized
individually by each student using an independently developed program based on a real

Communication competence

organizational task.

Aim of the study

Improve the effectiveness of aspiring specialists in the field ofmodern business

course communication theory and practice.
Objectives of the e Introduction to the main mechanisms and patterns of businesscommunication, as well as
course methods and means for effective interaction in professional activities.

e Introduction to skills and techniques of rapport building, active listening, discussions,
speaking at meetings, publicspeaking, business negotiations.
Introduction to business communication ethics and etiquette.
Further knowledge and skills development. Development of atraining program algorithm
aiming at communicative competence improvement based on a real case, introduced during

Study course results

discussions.
Knowledge Skills Competences
e Understand the e Systematize and analyze « Independently identify and
importance of methods and techniques of solve problems in an

communication
echnologies in personnel
management.

e Understand
communication
technologies used in
business communication.

e Understand  how a
psychologist can
implement
communication
technologies while
workingin an
organization.

communicative
psychotechnologies,

« Identify problems and choose
suitable communicative
psychotechnologies in the
process of a psychologist’s
work in an organization.

e Apply knowledge and skills
intopractice.

o Apply the acquired
knowledge for professional
development.

e Apply the principles of
professional ethics.

organization using
communicative
psychotechnologies.

o Competently organize a
businessdiscussion,
brainstorming, etc.

e Taking responsibility for
ownprofessional
decisions.

e Enhance professional
competence by improving
professional communication
skills.

o Competently
to  professional
standards.

adhere
ethics

Study course content

Topics

Introduction to study subject, basic concepts and definitions. Communication as a
1 sociopsychologicalmechanism of interaction in professional activities.
Communicative competence and its structure.

2 Verbal and non-verbal communication in business.
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3 Manipulative style in professional communication. Manipulation detection and
counteractions. Conscious/unconscious communication and lies. Lie detection.
4 Business etiquette in professional communication. Business image. Cultural differences
in business communication.
5 Psychological aspects of a business discussion, public
speaking, business conversation, presentation, meeting,press conference.
Form of assessment: Differentiated credit pass
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Periodicals and electronic databases:

1. Harvard Business Review: https://hbr.org/

Journal of Business Communication: https://journals.sagepub.com/home/jbc
Communication World: https://www.iabc.com/communication-world/

ProQuest: https://www.proquest.com/

Business Source Complete: https://www.ebsco.com/products/research-
databases/business- source-complete

Changes and additions to the program and literature list are possible during the study process
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