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WORLD MARKET FOR TOURISM 
SERVICES AND INTERNATIONAL 

ECONOMIC RELATIONS  
  

Credit points: 5 CP 

Study course 

annotation 

This course allows students to acquire certain knowledge, skills and competencies related to 

international economic relations, as well as to understand the role of tourism development in 

the development of these relations: the results of internationalization, globalization and 

regionalization, trends in the development of the world economy, the importance of the tourism 

industry in the framework of the development of the world economy in all in world economic 

processes. 

Aim of the study 

course 

to provide knowledge about modern international economic relations in theory and practice, 

i.e. systems of mutual economic relations between countries, as well as about the role of tourism 

in the structure of the world economy, as one of the main sectors of world development. 

Tasks of the study 

course 

• to acquire theoretical knowledge about the international economy, to strengthen economic 

thinking about international economic relations; 

• understand how internationalization and globalization affect international economic relations; 

• determine the role of tourism in the current world economic structure and stage of 

development, as one of the main sectors of world development. 

Study results 

Knowledge 

1.1. basic concepts and categories in the field of marketing; 

1.2. marketing functions, goals and objectives; 

1.3. the role and functions of the marketing communication system in the operation of the 

company; 

1.4. the main tools of marketing research; 

1.5. practical aspects of the planning and implementation of the company's marketing 

communications, evaluating the effectiveness of its individual elements and the company as a 

whole. 

Abilities 

2.1. able to assess the company's position in the market, see problems, contradictions, 

development and main influencing factors, 

2.2. able to evaluate the company's competitors and competitiveness in the market using the 

acquired basic knowledge, 

2.3. can apply the knowledge gained in the program in different situations, working in a team or 

individually. 

Competences 

3.1. able to independently obtain, select and evaluate information in marketing research; 

3.2. able to analyze information, explain facts and reasonedly discuss in the development of the 

organization's marketing strategy; 

3.3. able to demonstrate the use of various international marketing communication tools, 

3.4. able to evaluate the effectiveness of the marketing company and the chosen strategy; 

3.5. able to competently prepare and present projects related to international marketing issues; 

3.6. able to conduct research activities and studies on marketing issues, interpret and analyze their 

results. 

Study course plan: 

No. Topics 

1.  Analysis of internationalization and globalization processes of the world economy 

2.  Theories and models of development of world countries 

3.  World economic development cycles, scenarios and forecasts 
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4.  International economic relations 

5.  International business environment: political, legal, economic, social and cultural aspects 

6.  The impact of tourism industry processes on the world economy 

7.  Characteristics of the Latvian economy in relation to globalization and integration, the 

importance of tourism in the context of Latvia's international economic relations 

8.  The impact of tourism industry processes on the world economy 

9.  Analysis of tourism competitiveness in the global and Latvian economic development market; 

currency systems 

Form of final examination: Exam 

Description of the study course acquisition results and assessment criteria: 

The completion of the study course is assessed on a 10-grade scale in accordance with the Regulations of the Cabinet of 

Ministers No. 141, No. 512, No. 240 and the “Regulations on Study Course Exams and Tests at the Baltic International 

Academy” approved by the BIA Senate. Decision No. 211 based on the following criteria: the volume and quality of 

knowledge acquired; skills acquired; acquired competence according to the planned learning outcomes (www.bsa.edu.lv) 

Mandatory literature of the study course: 

1. Medvedevs R. Latvijas globalizācija un kopsavilkumu plāns. Pasaules ekonomikas globalizācija un tās ietekme 

uz Latvijas ekonomiku. - Rīga: Р.И. Медведев, 2009. 

2. Starptautisks bizness / "Lessons Learned" grāmatu sērija, 2009. - 104 lpp. 

3. Reisinger Yvette. International Tourism. Cultures and Behavior / Yvette Reisinger. - Elsevier Inc., 2009. – 

429p. 

Study course supplementary literature: 

1. Rubanovskis, A. Starptautiskā ekonomika. Valūtas tirgus: mācību līdzekļis / Aleksandrs Rubanovskis. - 

Rīga: EKA, 2004. - 146 lpp. 

2. Zile H. Latvijas ārējie ekonomiskie sakari. – Rīga, BA Turība, 2003.- 368 lpp. 

3. Krugman P., Obstfeld M., Melitz M., (2014). International Economics. Theory and Policy, 10th ed., 

Prentice Hall 

4. Tietenberg, T.H., (2014). Environmental and Natural Resource Economics, 10th Edition, Routledge 

5. Krugman P., Obstfeld M., Melitz M., (2014). International Trade: Theory and Policy, 10th Edition, 

Prentice Hall 

6. Perkins, J. (2016). The New Confessions of an Economic Hit Man. Berrett-Koehler 

7. Krugman P., Obstfeld M., Melitz M., (2014). International Finance: Theory and Policy, 10th Edition, 

Prentice Hall 

8. Ha-Joon Chang, (2012). 23 Things They Don't Tell You About Capitalism, Bloomsbury Press, Reprint 

edition 

9. Kolstad, C.D., (2010). Environmental Economics, 2nd Edition, Oxford University Press 

10. Irwin, D.A., (2009). Free Trade Under Fire, 3rd edition, Princeton University Press  

11. Ball, Donald A. International Business. The Challenge of Global Competition / Donald A. Ball, Wendell H. 

McCulloch, Paul L. Frantz, J. Michael Geringer, Michael S. Minor. - 10th ed. - McGraw-Hill, 2006. - 693, 

[72] p.  

12. Щербакова, С.А. Международный туризм. Экономика и география: учебное пособие. - Москва: 

Финансы и статистика, 2007. - 144 с 

13. Александрова, А.Ю. Международный туризм: учебник / А.Ю.Александрова. - 2-е изд., перераб. и 

доп. - Москва: КНОРУС, 2010. - 459 с. 

14. Международные экономические отношения: учебник / В.Е. Рыбалкин [и др.]; под ред. В.Е. 

Рыбалкина. - 7-е изд., перераб. и доп. - Москва: ЮНИТИ, 2008. - 591 с. - (Золотой фонд российских 

учебников). 

Periodicals and other sources of information: 

1. The Economist. 

2. World Economic Outlook 
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3. Datu bāze EBSCO http://search.ebscohost.com, 

4. Datu bāze SCOPUS http://www.scopus.com 

5. www.mk.gov.lv /  

6. http://ppd.mk.gov.lv/ui/  

7. www.saeima.lv  

8. www.em.gov.lv  

9. www.mfa.gov.lv  

10. www.liaa.gov.lv 

During the study process changes and additions to the program and the list of references are possible 
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